
Embrace the Waves of Change

While tradition and history are revered in our 
organization, it’s equally important that we find a way 
to look forward and ahead. While those tried-and-
true methods of the traditional media outlets are still 
reliable and important to utilize, we must also realize 
that social media outlets are the way of the future.

We must remember that the future can learn from the 
past just as much as the past can learn from the future! 

If we aren’t sharing the stories of our Auxiliaries by 
using as many means of media as possible, including 
both traditional and social/digital, then those are 
missed opportunities for us all! We must continue to 
do our part to grow the Auxiliary as a whole. 

Media

Social media platforms are the BEST (and fastest) 
way to get the word out about our Programs, our 
Auxiliaries and what we do for both our veterans 
and their families. Many of our seasoned members 
utilize Facebook while many of our younger members 
prefer Instagram. So, what is stopping your Auxiliary 
from utilizing these two social media platforms? Did 
you know that those two platforms can “talk” to one 
another, and you can cross-post to both platforms by 
linking your two profiles together?

Communication through traditional media outlets is 
also important. This includes our newspapers, TV, radio 
and newsletters.

It’s so important to keep our current members up 
to date on what’s happening with our Auxiliaries! 
Newsletters (both digital emails and printed) are a 
fantastic way to spread the information about what’s 
happening at your Post and around your communities. 
Keep in mind that not everyone has an email address, 
and that is OK. So, what can you do to spread the word 
and connect with your membership?

•	 PREPARE a monthly or quarterly newsletter to 
	 be both mailed and emailed out for your 
	 members. Also include some copies at your Post 
	 home as well!

•	 RECOGNIZE those members who are celebrating 
	 birthdays, anniversaries, volunteer work, etc. 
	 Include dates of upcoming events!

•	 UPDATE your Auxiliary/Post Facebook page(s) 
        regularly

Reels

This year, I would love to focus on Auxiliaries using and 
creating Reels to spread the word about our Programs 
and what you’re doing in your communities! I bet 
you’re thinking to yourself, “What the heck is a Reel?”

•	 Reels are full-screen vertical videos up to 90 
	 seconds long. They feature a suite of editing tools 
	 and audio tracks, as well as trending voice/sound 
	 snippets. Reels allow you to add captions, stickers, 
	 and backgrounds; upload multiple video clips; use 
	 a range of filters and loads more!

•	 Reels can be made up of a single video, several 
	 clips edited together, still photos or some 
	 combination of photos and video. Reels can be 
	 posted to both Instagram (which has more than 
	 1.3 billion users!) and Facebook. Reels have 
	 outstanding visibility and usually appear at the top 
	 of your feed. 
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